
Goals / Objectives

1.	 Builld a national presence to 
enhance brand recognition 
without building numerous 
storefronts

2.	 Provide users with a convenient 
method of purchasing without 
leaving the comfort of the home

3.	 Create an enjoyable shopping 
experience in order to increase 
conversion rates 

4.	 Be able to sell products 24/7 all 
year long.



Personas (Primary)

Shoe Shop-a-holic
Monroe

“I’ll find any excuse to buy more shoes."

“I have a closet just for shoes."

Age: 20 - 35
Status: Single

Key Characteristics
•	 Wants to be able to find the 

latest in shoe trends
•	 Repeat Customer

Comfortable buying online
Interested in new trends
Interested in sale items

Patience

Descriptive Dimensions	
1		  5		  10

Geographic
•	 United States
•	 Urabn
•	 1 - 4 million
Psychographic
•	 Influencers
•	 Compulsive
Webographic
•	 5-10 hours 

online / week
•	 Desktop, laptop, 

cellphone

Goals / Motivations
•	 Quickly find what’s new
•	 Be able to browse easily & 

comfortably
•	 Purchase process is easy
•	 Veiw multiple angles of the 

product
•	 Veiw similar products

Concerns
•	 Sizes might run too big/small 

or may not be available
•	 Wants an enjoyable shopping 

experience

Monroe is the type of girl who can’t possibly have 
enough pairs of shoes. She has different pairs for going 
out to dance clubs, formal events, running errands, any 
type of occasion. She stays on top of the latest trends 
and is always looking for new additions to her collection. 
Now that she’s started her career, it’s hard for her to find 
time in her busy life to actually go out shopping. 

Income: $30,000 - $50,000
Housing: Condo/ Townhouse



Personas (Secondary)

Wedding - Life Event
Angie

“Perfect doesn’t have to break the bank."

“I want to feel like Cinderella, 
glass slippers and all."

Age: 25-40
Status: Engaged

Key Characteristics
•	 Life event - needs shoes to go 

with her wedding dress
•	 Some experience shopping 

online

Comfortable buying online
Interested in new trends
Interested in sale items

Patience

Descriptive Dimensions	
1		  5		  10

Geographic
•	 United States
•	 Suburban
•	 500,000 - 1 million
Psychographic
•	 Part of the crowd
•	 Principle oriented
Webographic
•	 3-7 hours 

online / week
•	 Desktop, laptop, 

cellphone

Goals / Motivations
•	 Purchase process is safe
•	 Be able to browse within  

price range
•	 Quickly find certain types  

of shoes
•	 Easy & enjoyable shopping 

experience
•	 Veiw similar products

Concerns
•	 Browsing may be difficult
•	 Prices ranges out of budget

Angie just got engaged to her long time boyfriend of 6 
years. They are paying for their own wedding, so their 
budget is really tight. Angie is the kind of girl who likes to 
think about she’s purchasing, so she often compares her 
choices. She doesn’t mind taking the time to just browse 
and shop around. Her style is more classic than trendy. 
She is looking for the perfect pair of shoes to go with her 
wedding dress, but also doesn’t want to spend too much 
money on them. 

Income: $30,000 - $50,000
Housing: Single-family home 





NOTES

1. Local Navigation
 Sub Categories will open when 
 page is opened

2. ‘Filter By’ Form
 SIZE: 5-11 (includes half sizes)
  Color: list of colors in DB
 Price: Range (under $50, $50-$100, etc.)

3. Sort By:
 Newest
 A-Z
 Z-A
 Price: Lowest-Highest
  Price: Highest - Lowest

4.  Product display repeats as much as needed

BROWSE PRODUCTS
DISPLAY



PRODUCT DETAILS
DISPLAY

More Shoes You May Like

mm/dd/yyyy[user]
Rating: x/5

REVEIWS

Product Information
 - [heel height]
 - [material]
 - [platform]
 - [toe]
 

Color: Size: 

Size Rating: Perfect

Duis nec tristique dui. Integer semper, turpis vel gravida 
eleifend, dui lacus consequat sem, et molestie erat arcu 
sed arcu. Donec quis purus et erat vulputate vehicula 
egestas id lorem. Vivamus nec lorem nec nisi sagittis lobor-
tis. Suspendisse ut interdum elit. Nam dignissim diam quis 
lacus tincidunt euismod.

QTY: 

ADD TO BAG

[color] [size] 1

[main_img]

[product_name]
# Reviews  |  Write a Review

[product_ description] Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Sed sodales neque sed ipsum convallis ut lacinia 
orci pulvinar. Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Pellentesque nec cursus sem. Integer lacinia, sapien sit amet 
facilisis pretium, sapien elit vestibulum est, sed hendrerit elit turpis 
vitae enim. Sed tempus libero at sapien venenatis tincidunt. 

1. More images of the product

2. Main image(s) of the same product 
    in other colors

3. Repeats per as many user reviews 
   (product specific)

4.  Suggestions found by similar categories
    ([main_img] of suggested products)    ([main_img] of suggested products)



TOP SECTION
DISPLAY

ALL (in category)

SUB CATEGORY

SUB CATEGORY

SUB CATEGORY

SUB CATEGORY

SUB CATEGORY

SUB CATEGORYSUB CATEGORY

SUB CATEGORY

Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Sed sodales neque sed ipsum convallis ut lacinia orci pul-
vinar. Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Pellentesque nec cursus sem. Integer lacinia, sapien 
sit amet facilisis pretium, sapien elit vestibulum est, sed 
hendrerit elit turpis vitae enim.

NOTES

1. Slide show of images that link to their
    perspective sub categories

2. slide show controls

3. List of links to Sub category for browsing

< 1 2 3 >
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